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Future story

To be at the heart of this conversation we 
need to build on the strengths of the 

LeasePlan brand.



Future story 

Creative
campaign

DDB

Brand 
update

Government / Cities
(Owns the regulatory

environment and
infrastructure)

Mobility provider,
e.g., Lyft Uber
(owns the tech

platform)

Transport
providers, i.e.,

the OEMs
(creates the

vehicles)



Future story

With an updated brand design and a 
new campaign for all markets.



Future story

Grounded in solid brand behavior 
across all organizational levels to serve 

as proof of our story.
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Step 1: Listen to your story

Future story

50 years experience
Reputation & awareness







Step 2: Build on your potential

Brand movieFuture story

50 years experience
Reputation & awareness





Step 3: Amplify your potential

Brand design 
 and  

Campaign

KITCHEN REVIEW

Brand movieFuture story

50 years experience
Reputation & awareness



UPDATE
BRAND IDENTITY









































UPDATE
CORPORATE CAMPAIGN
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HOW BRANDS GROW



showcases 
hijack 
events rumour and exposure

MEDIACONTENT

THE POWER OF ONE CAMPAIGN
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WORK IN PROGRESS
CREATIVE ROUTE































S u s i e  Wo l f f  &  N e w  I d e a s

S h a r i n g  t h e i r  v i s i o n  o n  n e w  m o b i l i t y







“I will be the first world champion in electric F1” 
Max Verstappen, F1 talent



“Renting a self driving car is the first step to 
leasing a self driving car.” 

Sakshi Vij, India’s self driving car queen



“We can store wind energy in roads to charge cars.” 
Aloys Wobben, wind energy CEO
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Hijack events: parking with an idea



Hijacking events with #newideas



Hijacking events with the new ideas of tomorrow









For all the ideas from our employees



Annual report road trip with new ideas 2017



Annual report road trip with new ideas 2017-2018



Annual report road trip with new ideas 2017-2019



Annual report road trip with new ideas 2017-2020



Annual report road trip with new ideas 2017-2020



New ideas floor for open minds

We  w i l l  c r e a t e  a  g i a n t  
t e s t  l a b  f o r  n e w  i d e a s .
R i g h t  i n s i d e  o u r  o w n  
o f f i c e s  o n  t h e  Z u i d a s .

L e t ’ s  t u r n  A m s t e r d a m  
i n t o  a n  I d e a s  L a b .  
F o r  e v e r y t h i n g  r e g a r d i n g  
a u t o m o t i v e ,  
t r a n s p o r t a t i o n  a n d  
e n e r g y.  

L e t ’ s  c r e a t e  a n  I d e a s  
P l a t f o r m  f o r  t h e  n e x t  
g e n e r a t i o n .



What do you get from March 2017?

Brand design refresh
Central campaign

Annual report
Year calendar/events

Country toolbox and support





Thank you


