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Future story

To be at the heart of this conversation we
need to build on the strengths of the
LeasePlan brand.
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Future story

Government / Cities
(Owns the regulatory
environment and
infrastructure)

Creative
campaign

Transport

Mobility provider, providers, i.e.,

e.g., Lyft Uber

(owns the tech the OEMs
latform) (creates the
i vehicles)

routs )| 2 LEASEPLAN




Future story

With an updated brand design and a
new campaign for all markets.
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Future story

Grounded in solid brand behavior
across all organizational levels to serve
as proof of our story.
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Dick Peter Zayne
van der Lecq van Leeuwen Dagher
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Step 1: Listen to your story

50 years experience

Reputation & awareness

Future story
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Step 2: Build on your potential

50 years experience

Reputation & awareness
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Step 3: Amplify your potential

50 years experience

Reputation & awareness
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Brand design
and

Campaign
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UPDATE
BRAND IDENTITY
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In order evolve we must take a moment
to define our role and our presence in
the Industry:.

Essentially, who we are, our values
and our name remain.

But we must establish the truth and
our personality in order to better tell
our story as we move forward.



We discovered that LeasePlan
IS a brand with the gift to

transform people’s lives



_Everybody has
‘a '‘pathfinder’

within them.

Everybody seeks the
freedom to just get up

and go, head out wherever,
whenever they want.

It's this autonomy of every
individual that inspiresus = ‘
to go furtherinwhat wedo= =
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We give

you choice,
powering your
momentum.

Transforming complex
decisions into simple
choices, we are opening
up a whole new range
of possibilities to meet

your needs.
¥,




'we trust in our
| /

knowledge
a{m intuition.

can e the catalyst

that transforms the
Impossible into the ,
possible, whether it's /
for a full fleet or just

one individugk = /
\

l ‘ Our 50 years of
exp%’qience means W



and evolve our products,
services and technelogy to
empower you to succeed
in your ambitions.

This is how we will maintain
our lead in the future.

The world doesn't stand
still and neither do we.

We want to move on so
you can too.
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We see ourselves
agents for change.

Transformation happens when there
S Intervention by a brand and after
there is illumination and betterment.









This is our role and
our future in the industry.

Our transformative nature informs how we
express our brand across all that we do
- how we look, talk and behave Iin the worlad.



\]!










W

P RS e T
\ A ffd?p:'

%'t 5.. Y }‘a’

i AT LA

vl &

e - .

»
T A"
"(4- -
L y' ]

-
y

;
o L




SN A
) WAL -
r RN

A




‘ #0000 Venzon B ' 5:51PM 7 £ 100% .

‘ ‘ .6..
)

Calendar Clock “Weather ~~  Maps

. .
- Remlnders Contacts
-

- Videos

: Ap'p-.s_tore










UPDATE
CORPORATE CAMPAIGN
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HOW BRANDS GROW

o0

experience

?

future front wave
new mobility

4

autonomy
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HOW BRANDS GROW THE POWER OF ONE CAMPAIGN

o0

CONTENT

experience
? D
future front wave
new mobility
' showcases
autonomy hijack
events rumour and exposure
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WORK IN PROGRESS
CREATIVE ROUTE
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CORPORATE CAMPAIGN CONCEPT
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Susie Wolll's
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and harmonizes the experience.

in authority. W 8§
it emphasizes collaboration O @‘A

[ and it will give our creative concept instant traction because the side-by-side i

already intrinsically linked to the world of cars lw/
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Brand Manifesto

we are not fortune tellor

we don't claim to know what the mobile f

when it will arrive or where yoOu can get on boa
what we do know is that the  \world

’
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will always rely or

to get people where the Y want to go In life

In whatever car that might be and howe ver they wis

Nt ot it
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we are convinced that future mobility will evolve loc
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with small-scale projects that have the potential to scale aloba
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with creative thinkers who envision new solutions to mobility problen
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Whether they are scientists, inventors or everyday drivers who can in

as a global leader. we will be on the front wave of this new mobilit

NIRRT Y

listening, enabling. Sponsoring and open to collaboration

who are we?
we are leaseplan

( er of future mobit
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What we will do . - g
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Brand Manifesto

| | we are not fortune tellers
we don't claim to know what the mobile fut

when it will arrive or where you can g€
what we do know is that the world will alw:
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Susie Wolfr & New |deas

Max Verstappen, F I talent

Aloys Wobben, wind
Sakshi Vij, India’s self dr/wng car queen
Elon Musk, O emission crusader
Ying Diao, printing solar cells
Kendra Kuhl, carbon dioxide magician

Adam Bry, drone /nnovator |

Noam Bardin,

Victor van Tol, ShappCar CEO i :

Larry Page, backing flying cars

LBgyererd by
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_ Susie Wollf's

ROAD TRIPS
- WITH NE W

Aloys Wobben

Entreprencur

Born 22nd Jan 1952

In Aurich, Germany

Sharing their vision on new mobility

FOR ALL YOUR IDEAS,
there is a plan

Leasellan









Max Verstappen, F1 talent

“I1 will be the first world champion in electric F1”




Sakshi Vij, India’s self driving car queen

“Renting a self driving car is the first step to
leasing a self driving car.”




Aloys Wobben, wind energy CEO

“We can store wind energy in roads to charge cars.”
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AUTONOMOUS -
CARS VINCIT s
NEBULA ELIT 0%

o1 july 2006

By Caleb Anderson
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‘ Lorem ipsumn doler sit amet, consectetur laboris nisi ut aliquip ex ea commaedo
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URBAN PLANNING
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Hijack events: parking with an idea




Hijacking events with #newi

FT FUTURE OF
THE CAR SUMMI.

Erygoes For (

Roadss that charge cars! Amazing

plan! #WFES Abu Dhabi

/er station isn't just green—it's beautiful
0. #WFES2017 ¥WFES #RenewableEnergy

LeaselPlan
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NEW
IDEAS

OF TOMORROW

LeasePlan

NEW
IDEAS

OF TOMORROW
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For all the ideas from our employees

Submit your ideas here

m TELL US WHAT YOU WOULD
»;, LIKE FOR[UQCH. AND HlGH TEA

v >
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WE'LL MAKE A PLAN.
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Annual report road trip with new ideas 2017

LeasePlan

12017

ANNUALE ' RERORT




Annual report road trip with new ideas 201/7-2018

LeasePlan

2018

Lorem ipsum dolor sit amet,

."1 X
_’l { ’ & consectetur adipisicingielit, -,
I B sed do eiuspiod tempor
incididunt ut labloreiet dolore
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Annual report road trip with new ideas 201/7-2019
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Lorem ipsum dolor sit amet,
consectetur adipisicingielit,

sed do eiusgiod tempor

incididunt ut laborewet dolore
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Annual report road trip with new ideas 201/7-2020
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Annual report road trip with new ideas 201/7-2020
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New ideas floor for open minds

We will create a giant
test lab for new ideas.
s—= Right inside our own

iy Offices on the Zuidas.

WATCH THE ROAD MOV IE PG/ <x"\i CARS VINCIT
WITH YURI VAN GEEST N> ' NEBULAELIT o

Let’s turn Amsterdam
Into an ldeas Lab.

For everything regarding
automotive,
transportation and
energy.

Let’'s create an |Ildeas
Platform for the next
generation.




What do you get from March 20177

Brand design refresh
Central campaign
Annual report
Year calendar/events
Country toolbox and support
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hank you



